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Abstract

This article delves into the lives of the tribal Naga women as they navigate 
through the perils of earning a livelihood through informal vending activities. 
It is part of a larger research aimed at understanding the vulnerability of 
women in informal economic activities. With the help of simple quantitative 
tools, this paper attempts to provide insights into the basic nature and 
structure of the women’s enterprise. Simultaneously, it also makes an attempt 
to unearth and analyze income inequality among the female vendors and 
the determinants of their income.Major fi ndings of the study shows that the 
vendors are mostly in own-account enterprises and sell perishable food items. 
It also revealed that education level, type of enterprise and initial investment 
are some of the most signifi cant determinants of vendor’s income.To help 
mitigate the struggles faced by the Naga women, this article calls for an 
inclusive and humane urban planning and intensive grass- root dissemination 
of fi nancial assistance programmes.
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1. Introduction

The informal economy is a major provider of aff ordable goods and services 
especially in a developing country. It has the capacity to provide employment 
to a heterogenous group of people, be it unskilled, semi-skilled or skilled. 
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